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OUR WORLD TODAY

= \We live in a world where the internet has become a vital
lifeline in our daily lives.

* \We use the social media to stay connected to the people,
especially in the age of COVID-19!

* According to information found Broadbandsearch.net in a
72 year life span, people spend will spend an average of
6.67 years of their lives on social media (in collaboration
with WHO and Bureau of Labor and Statistics).

* Given the amount of time that people now spend with
their phones in their hands it is important for us as athletic
directors for our programs to have and monitor our
program'’s presence on the web to ensure that those whom
we serve can flourish in life.
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USE DF SDCML FLATFGRMS AS SOURCES OF NEWS

PERCERTACH OF #d LA R0 W0 A Nl W LS A H ROCIAL MLATICEM 10 DRCOWEE AND ACCTIE MW COMTENT

AHATLAF Tl e TWETER

23% 15% 13%

BTOx (L]



LN ] dREEE & @
L] LR L]

WHAT ARE THEY USING? (-

* Qur students and their families use all of the platforms available to them to stay connected to the world
beyond their walls. Those platforms include:

* Twitter
* Snapchat
* |nstagram

* Tik Tok

* YouTube

* Facebook

2 YouTube
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A COUPLE OF BUYER BEWARE’S WHEN IT COMES TO
B.A.D. MARKETING.

* |n this information and Naming, Image and Likeness
(NIL) age Student athletes can tweet, snap and post
themselves out of scholarship and branding
opportunities.

* Protect your brand by limiting access to your
accounts and monitoring the entire program.

* Refrain from responding to negative public
comments about your school and student athletes.

* |n your observations if you happen to stumble across
any abuse or bullying, you must report it.

* |neffective social media can cause your program to S——
become dormant in this information age.



your program. : -
* Talk to your student athletes to find out what platforms they are interested in using.
'+ Go to the various platforms to learn their capabilities. 2"

* Use them to help create B.A.D. goals for your program.




WHAT ARE SOME EXAMPLES OF B.A.D. GOALS?
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=  insights @ [l 4 Resch

Increase followers of your program.

Increase the presence in the community and
on the web.

Bring greater exposure to your program in the [ e Profiie Activity ©
state/nation/world. o s

Wil Tage

Utilizing your social media presence to increase | - i
advertising dollars/donations to the program. ﬁ il P
To increase attendance at games which in turn [ e e
increases revenue.
churchlandathletics_  tatpome ()
2,106 posts 2476 followers 1.419 following

Churchland Athletics

Official Instagram page of Churchiand High School (Portsmouth, VA) Athletics
churchlandathletics.ctcin bio





http://drive.google.com/file/d/1ekZpKju57rAMf_ABsOiLMUFNwocF-9ol/view

) : . \#/. churchlandathletics_
Always Reppin’
The Land

WHAT’S YOUR BUMPER STICKER?

* Phrase or slogan that can be used with all social
media postings

* Should be catchy and relate to the school or
community

» Make sure you use it in your postings and get
the students and staff to use it also when
posting about school events.

* [t will create a sense of pride within the school
and help with culture. Possibly can lead to
fundraising opportunities through merchandise
sales!!

TheWiseWay
WhyPayTwice
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ADVERTISING . F, f

= Once you've come up with your brand, you then should use your social media
platform to advertise your program and athletes.

Be sure to view the analytics on your post to see what types of content your
followers interact with the most and post similar content.

= This information also comes in handy when trying to raise revenue for your

programs, especially when you are able to tell potential sponsors the reach of your
program.

PIZZA

4 - LY
. = Wideo Inslights
A Ilr. |.-:-i :: e : " ||u.:| il tpplay



http://drive.google.com/file/d/1OzoBLrtp6ao7rBJivggpVAG1mxeFhsFW/view

Clazs 2A Football State

DISTRIBUTION OF INFORMATION crompirstis

Football - Boys Vassity

Mavwy-Marine Corps Memorial Stadsum

Annapodis, Mk
Social media is an effective way to get E:::ﬂ:‘f‘n:“‘,"'" -
information to the news, community and Foatball - Bays Varsity

student athletes. Navey-Marine Corps Memorial Stadium
Capture and post highlights from your athletic contest.

Use social media as a component of your sponsorship
packages to post and repost special offers from your
SpONsOors.

Be consistent in posting the goings on of your
program.

* Game day notifications (5 P e

» (Cancellations WINTER SPORTS PASSES 550
Scan R Code For Access

* Upcoming meeting
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CONTINUED...HOW CAN A STUDENT-ATHLETE BETTER
MANAGE THEIR STORIES

Advise student athletes to use their social media accounts to reach out to college coaches for an
opportunity to advance their post-secondary goals.

Using social media wisely can also increase the likelihood of a school that is interested in them will
finally extend an offer.
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As a kid this all | ever wanled ...

- Stay tune Sunday @ 6: 00 s

Jordan Riddick @jordanriddickS - Nov 30

Blessed to receive 1st team 4A and 2nd Team Eastern District Running
Back!! As well as a honorable mention at linebacker.
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http://drive.google.com/file/d/1rb7W0ll2eyr7rszEA9xIFTVApAmyv8gC/view



http://drive.google.com/file/d/1big7qvDxzGUYIwGe7zs2SLoFgc698_K9/view



http://www.youtube.com/watch?v=fm0Jd3cnnNA

Michael Whittington, CAA
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